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Innovation is the effective method to response to the economic globalization and 
industrial structural adjustment. Today, as the growing intensity in market competition 
and increasing technology development, as well as customers whose demands change 
quickly, some companies use external corporate networks, especially the horizontal 
network with competitors, to acquire new knowledge and to help themselves get 
better innovation performance. But in both practice and theory, the relationship 
between corporate horizontal network and innovation performance, and the 
mechanism in this relationship remain further discussion. Therefore, based on the 
theory of social capital and knowledge-based view, this paper studies effects of 
horizontal network quality on new product performance, and explore the mechanism. 
Finally, based on the research of 145 companies, this paper draws some results as 
follows: (1) Horizontal network quality has a significant positive influence on 
knowledge magnitude and knowledge complementarity; (2) Knowledge magnitude 
and knowledge complementarity have significant positive influences on new product 
performance; (3) Both corporate’s scale and age have positive moderating effects on 
the relationship of knowledge magnitude and new product performance; (4) Both 
corporate’s scale and age have negative moderating effects on the relationship 
between knowledge complementarity and new product performance; (5) Knowledge 
magnitude and knowledge complementarity have partial mediating effects on the 
relationship between horizontal network quality and new product performance. 
In view of practical and theoretical background, this paper chooses horizontal 
network as the research object and investigates horizontal network quality’s effect on 
new product performance from the perspective of network tie’s strength，exploring the 
mechanism in this relationship. The conclusions in this paper can provide practical 
guidance on network management and improvement of new produce performance. 
Besides, to some extent, these conclusions can fill the gaps of current theoretical 
researches. So this paper has considerable values in practical and theoretical field. 
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